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Architectural design

)
When the architect wants grass on the roof...

V4
...who has the ‘can-it-be-sold-hat’on?
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Architecture creates value: 75+ Danishcases

BIIBEASE

DANM ARKSHUSENE

Dznmarishusene i Rodowre ef en ny
generation aimene baliger der er
tillige. baredygtige og attrakiive.

.08 16 4EASE

SOLHUSET

Solhuseti Hersholm er en
pernehaveinstitution, som sEtter
fokus p lys. Mima og trivsel.

12016 £45E
FADEVARTBYGHINGEN KU SEIENGE

| 6en 002-neutrale Fpdevarebygning

o2 KU Szience ooleves styreet
kommurikation og aroejdsglmde.

10976 S6ASE
KMCNORDHAVN
KMC Norghawn - det farste

DGNB-certificarads konter- og
ertwervsbyggeni i Dan

0816 KASE
WALKGTALKCRCLES

Danmaris forste “Vialk & Talk-
landsksh rykieer mpde- og
Iringssitiviteter udi naturen.

210918 £ASE

HASLEHAVNEBAD

| Hasle oplever borgerne, 2t deres nye
navnebad har givetbyen en ny
attraidion og dentitet

A .B8164EASE
GRENLIGHTHOUSE

Green Lightnouse &r Slevet &t
wastilingsvindue for fremtidens
p=recygtige offentliige byggeri

1.081648ASE
MULTHALLEN] SDR. NIS SUM

Cmbygring styrker lokalt sammenhcld,
cargernes stoltned og integrationen =
wismen i loklsamiundet.

18,08 16485
DTUSKYLAB

Popul=rt medested giver mere
innovation og entreprenarskab med
6000 besegende om méneden.

180916 $EASE

AALEORG HAVNEBAD

Samiingssted for badning. afslzpning
og sooiElt samvaEr skzber oget v ved
hawefronten i Azlborg.

18,0916 2ASE
PLUGNPLAY
PLUG N PLAY skzber mere byfivi
Drestad Syt

180816 £45
UPCYCLE HOUSE

Hiznus reduserer
ing med B6% Kodeardet
e

180916 $BASE

RYESGADES0A-C

Beredygtig byfori=tning og
energieffeltivisering af ejendom pd
Ryesgade 301 Keberhawn.

18.0016 $EASE

BRICKHOUSE

MiniGO2-ruset’ Brick House' har en
levetid p& mi um 150 3rog en

16.06 17 4EASE
GYLDENRISPARKEN

Helneasr

mindsker kriminaliteten og styrier
beboerfliesskabet | Gyldenrispzrcen.

a0.01.17560E
VANDHA LLA EGMONT HBJSKOLEN
Inkluderende summekal skzber okl
stoithed, ferbedrer sundheden og pger
glmden ved bevagelse

1809 16 4458
LINDEVAANGS PA RKEN & SL JFEN

Rekreativt omride anvendt 1l
f wahige re
formél, under

17,0916 46ASE

70317 5eAsE
RASNES RUNDT

Rosnas nztur er blevat tigzngelig
med nye muligheder for sktiviteter og
oplevelser tilvands og til lznds

2017HASE

MUSHOLM FERIECENT ER

Sports- og feriecenterst Musholm
j&n frem for tilgmngelig
tekctu!

180816 48A5E
SONES
Beirestivt byrum skber ogat

maredsforingsvardi. mindshede

oversiommelsesomkosiningsr og oget

ooliginteresse

11091646A5E
SONDERBOULEVARD

DTS
SIEDOMICLET

SEB domicilets placening og markante

aneiteiur styrcer 3E8 Bank's brand,
forretning og interne processer

100017 43¢
GREINSOLUTIDNHOUSE

Eksperimentzrium for gronne ideer
bygger bro mellem dznsk turisme og
industsi

170816 £A5E

ALLRHUSET

Mye rammer insgirerer il udzdvencte
svants, syyrkervrksomnedens mage
og kemmunikation med omverdenen

120816 £A5E
ENGHAVENINIPARK
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05 021744SE
FREM TIDENS BORNERJEM

P bomerjemmer Villzen er
arkitekturen med 1l 2t mindske
ionflicter og skzbe storre tryghed

WIISIASE
DANSHEHANDICA PORGANIS ATIONERS HUS
Oget rbejdsglzde, engagement og
stelthed. Styrcetidensdeling,
s2marbejde og konfiikthEndrering

[ISEE
FREDENSBORG SKOLE VILHELMS RO
Fredensborg Skole Vilhelmsro e st
stk forbillede for fremtidens
dimztilpzssede skolebyggerier

LIS
AKTIVITETSAREALER VED ANGORAEN

Nye bykvaliteter er med til a1 styrke
Hoje Kolstrups lokzle fllessizb og
tyens ryi Azbenrzz Kommune
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Productivity and learning
Urban Life

Health

Resources

Social Cohesion

Climate

Constructability
Economy
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Value creation
Environmental Economic
Social Social
Economic Environmental

Resource management
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Business value

value

operation
fabrication

design

idea

BUILT ENVIRONMENT

Gost
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DOCUMENT Y
VALUE GREAT

PRAGTICAL EXAMPLE:
SIGNAL ARKITEKTER

SIGNAL Arkitekter work with user data as a basis for their busi-
ness model: optimising the use of rooms and buildings in ways
that benefit users and clients' activities.

Internal value

000, SIGNAL Arkitekter
studies, interviews and questionnaires to analyse the needs of their clients. SIG-
NAL Arkitekter's analyses of rooms and behaviour from several hundred projects
have been compiled into a database that SIGNAL Arkitekter draws on for use in
allits assignments. By obtaining new information regularly and comparing it with
existing data, SIGNAL Arkitekter is creating an evidence-based foundation for its
design principles and solutions.

Not only is SIGNAL Arkitekter able to draw on its knowledge of clients' specific
challenges, it can also relate to implemented solutions from similar project types
with well-documented social and financial effects - schools, health buildings or
commercial buildings.

External value

Using user involvement throughout the entire advisory process gives users, cli-
ents and advisors insight into the specific needs that are to be met by the project.

9 and
understanding of the assignment. Testing design proposals and prototypes
through play and practical application, users have the opportunity to make their
own mark on the solutions so that they meet their needs as widely as possible.
The discussion involved creates a sense of co-ownership in the project and a
better understanding of the potential for use when the project is put into use.

»

sl

Gitte Andersen

SIGNAL Group

Head of SIGNAL UK

Global Head of workplace Management & Design
Architect MAA, Construction Economist MDB.

PRAGTICAL EXAMPLE:
SIGNAL ARKITEKTER
SOCIAL DATA AT THE HEART
OF THE BUSINESS

SIGNAL Arkitekter uses data strategic tool. Understanding needs
and preferences, defining the assignment to be implemented
and specifying the values that you want to create are key.

Value creation based on data

SIGNAL Arkitekter focuses on creating value by means of planning and pro-
gramming, and uses rooms as tools to improve the performance of companies
and organisations. SIGNAL Arkitekter maps how rooms are used, when and by
whom so that they can point out untapped potential, create new links and part-
nerships between users or come up with suggestions for new facilities, with
better internal links and optimised use of space.

When the company has worked together with the client to describe the starting
point for the assignment - a baseline - and defined its success criteria, it is
possible to assess and compare how well the solutions are working throughout
the entire process in respect of the social and business-related parameters.

PLAN

Get to know the client
by using interviews,
surveys and work-
shops to find out what
they need.

heart of the business

Culture and identity
alyses.

to
establish success tar- e
gets for behavioural Development and
change. adaptation of spatial

Uncover spatial po-
tential by means of

solutions with the

field studies, etc., and
establish success tar-
gets with the client.

Check expectations
and plan processes,
initiatives, resources
and finances with the
client.

their financial poten-
tial.

USE

Measure behaviour,
workflow processes
and interaction.

Compare behaviour
before/after.

Evaluate data with the.
client.

Measure the quality of
function allocation
and space allocation.

Evaluate before/after
data with the client.

Evaluate the project's
implemented financial
effects with the client.
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INTERVIEWS

Who perceives what and why?

Use interviews to define value concepts for your project's stakeholders. Inter-
views provide an insight into social and cultural phenomena by asking what in-
terviewees think of the world and finding out what they think, feel and do in var-
ious contexts. Interviews provide an opportunity to uncover tacit intelligence,
obtain expert knowledge and qualify the interpretation of the spatial and social

PLAN DESIGN USE

Interviews are essen-
tial when it comes.

When the project is.
evaluated, use in-

As the project's
resources and solu-

to establishing a tions are defined, terviews to examine
patterns that are discussed or observed. stakeholder analysis supplementary and document how

with a broad base at interviews and dis- people perceive the
Combine Interviews with . questionnaires and discussions in the startof & project. s sand
workshops or focus groups in order to harvest insight nto values holders are imp qualify decis Interviews are there.
and the influence of the design solutions on their behaviour. Plan your inter- toint dask  astoensure thatt fore esse

N N . N which values are key solutions create as interpreting and ex-

views so that your interviewees are representative of the issues and interests o thols tavohramont Rl Tae Blaimine tra arojects
to be addressed by your project, and justify any omissions. Create a question inthe project, ble for stakeholders. effects.

and how they can be

framework. Define a series of questions that are the same for the stakeholders,
and supplement these with questions that address the issues facing individual
stakeholders, or their interests. Give stakeholders themselves the opportunity
to define questions or issues that you have not foreseen. Gather together your
interviews in a collective interpretation framework. Wha
various interviews? Can they be synthesised to form mol

expressed as needs
and impact targets in
the project.

WELL-BEING AND

Use evid, based design to design bui that
support social behaviour, well-being and health for all.

Increasing amounts of research are being carried out into how design can un-
derpin well-being and health, and literature, guidelines and instructions are
available that can be used to qualify design and process solutions. Staying
abreast of the latest information in the field provides the best possible starting
point for ensuring that the solutions have the intended effect.

Well-being and health are largely related to how spatial conditions facilitate
behaviour and activities and offer users opportunities. Make sure that these

PLAN

CASE: AART A{!GHITEGTS — DEs

opportunities are available to all by using universal design. that
promote health and well-being are frequently very much dependent on be-
haviour, and solutions have to be formulated so that they fit in with the social
and cultural context in order to have the best possible effect. Therefore, use

discussions with stakeholders in your efforts to adapt evid
principles to the specific challenges of the assignment.

Also be aware that material attributes and production processes may be linked
with effects on health and well-being. Use instructions, certifications, check-
lists and environmental product declarations to avoid unwanted chemicals and
production processes that may subject tradesmen working on the job to a poor
work environment and may pose a risk to users.

Evaluate and measure the environmental qualities of the building and its ef-
fects on well-being and health when it is put into use. Use the results to improve

design principles and solutions for future projects.

“

U h, guideli
b the
ing for the field for port design options building’s environ-
Examine z
lines, checklists or field. Qualify design principles or improve
recommendations have  sion with user groups s
L oAy ing effects focusing
5 i f observation
for well-being and opportunities and ac- means!
health-related effects. cessibility for all. atudieziuzsgsdata)
work environment as-
d design f ete.
fic requirements they of the same quality
organisation, material scribed. Implementa- cliasisiislsioy
selection and processes  tion and deliveries of et o
to promote health and materials are of major means of material
Py 20 b g n
hed building, as well as vironmental qual roduct decaations
at the construction site. of the building. and certifications, for.
example.
Plan in such a way that Design a good work
safeguards the work. environment for the
environment during contractors that will
constructionandoper-  be constructing the
ation, and, in time, de- building. Make sure
molition of the building.  your tradesmen get
home safely.

What are the secrets to great performance by design?

USE

Document value.

Document qualities

The planning of AART architects pre- Aninterview-based

ted tt 9 y
developed by the design in an architec- by the Alexandra In-
m

ipality of Hel- tural design compe- stitute documented
i value from a user

i erspective and gave

The design principles :om‘:imlopm’:"d

fiomhe competito AART architects im-

L portant data on how

fied further in discus- 8 bull gt

asset for its users.

from an industrial
town into a knowl-
edge society and cul-
ture destination.

Visitors were gener-
ally very pleased and
felt that the place
provided an inspiring
framework for coop-
knowledge
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DESIGN USE

MIDDELFART SPAREKASSE

Establish baseline

Location MIDDELFART

Document qualities Document value

R
Tye OFFICES ANDPUBLIC AREA
Completedin 2010

3N
Size 5000M2 this project was to idence-based princ evaluation of the
Budget DKKGOMILLION ples for the work en- building in partner-
Architects N s vironment and good ship with RUC, which
o SCHONHERR faction and well-be- indoor climate: views showed that 80% of
staff
Develoer TREKANTENS EJENDOMSSELSKABA/S adventurous work varying light con- with the new building
Contractors KINGOKARLSEN A/S, JORTONA/S, GULDFELDTA/S environment that ditions with lots of than with the previ-
ited daylight and minimal d

ks COWl supported cooper- aylight and minimal ous premises, an

B ation and informal dazzle, a building de- 93% felt that they.
Atisticdecoration OLAFURELIASSON Lt i

or thi in the building.
building to become mal meetings, clear e

anintegral part of
raniife'as the i

orientation around i haaa Nai

community was made
up of customers of
the bank.
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s
been named the Best
Workplace in Den-
mark on a number

of occasions, most
recently in 2016. The
company is also on

ing that permitted

both concentrated

working and social
ction.

The building’s trans-

parent roof structure the list of the best
links the centre of the places to wos
town with Lillebzelt in Europe.

nd is

apublic space during
daytime hours.
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CASE DSV H by PLH Architects

Architecture - How tloesit affect people?
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GASE DSV Ha by PLH Architects
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GASE DSV Ha by PLH Architects

Architecture - How does it affect people?

INDOOR CLIMATE

POSITIVE FEELING OF INDOOR
CLIMATE & WELL-BEING

BEFORE

INDOOR CLIMATE

POSITIVE FEELING OF INDOOR
CLIMATE AND WELL-BEING

AFTER

. Agree
ONE DSV
INTERIOR DESIGN CREATES
. artly dizagreeing HIGH BRANDLYALUE
BEFORE
. Disagrecir
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ONE DSV

INTERIOR DESIGN CREATES
HIGH BRAND WALUE

AFTER

En brugerundersggelse viser at den nye arbejdsplads skaber hgj branding veerdi - fglelsen af “One company - one DSV” er
steget til 92% (fra 7% far flytningen).
En brugerundersggelse viser at medarbejdertilfredsheden med workplace design, arbejdsmiljg og motivationen er steget til 85%
(fra 43% for flytningen).



Quotes from DSV employees after movinginto the new office ?

“The tone between
us has become
much nicer”

”"The atmosphere is less
stressful — it's hard not to
smile which is kind of cool

III

“It's very motivating to be
working in such a light
and airy office building”

”Now, we even
dress better”

”We work together
in a better way”

5. januar 2017 Side 13



CASE: Danmarkshusene - Vandkunsten, social housing

AND WELL-BEING ECONOMIC GROWTH ANDINFRASTRUCTURE UMPTION

RODUCTION

ACTION

GOOD HEALTH DECENT WORK AND INDUSTRY, INNOVATION ’EINSIBLE 1 CLIMATE

Photos by Vandkunsten
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CASE:Moesgaard - Henning Larsen Architects

hoto by Jens Markus Lindhe
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CASE: Moesaaard - HenningLarsen Architects P

QUALITY
EDUGATION

|

8 DECENT WORK AND 13 CLIMATE
ECONOMIC GROWTH ACTION

i &

Photo by Jens Markus Lindhe
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